TRUGNG DAI HOC KINH TE
Khoa:Quan tri kinh doanh

BANG TRONG SO NOI DUNG MON HOQC

Mén: Marketing ngian hang Mz mén hoc: BSA 5019 S6 tin chi: 02
Néi dung/Chwong Y A (T4i tao-Hiéu va Ap | (LAp luan-Phén tich va e
i (%) (T4ai hién- dung) " danh i4) (Sang tao)
Biét) 4ng g
1.Téng quan vé marketing ngin hang 10 10
I1.Nghién ciru thi truong va xic dinh thi truong muc tiéu
. N 30 20 10
ciia ngian hang
II1.Chién lwgc marketing mix trong ngin hang 40 20 10 10
IV.Cong tac t6 chirc, thuc hién va kiém tra marketing 20 10 10
ngan hang .
Tong 100% 30 40 30

Ghi chu:

Phén 1 gébm: chuong 1
Phén 2 gém: chuong 2
Phin 3 gbm cac chuong: 3, 4, 5, 6
Phén 4 gdm: chuong 7




TRUGNG DAI HOC KINH TE
Khoa: Quan tri kinh doanh

CAU TRUC PE THI MON HQC
Mai mén hoc: 5H8 5029

Moén: Marketing ngin hang

Thoi gian 1am bai: 90 phut

So tin chi:

02

2

.

Giang vién thiét ké

]%%

TS.Nguyén Thi Phi Nga

,

Chi nhi¢m b mén

2

ThS.Tran Viét Diing

Cau 1 gom 2 y kiém tra kién thire ni dung 2, cip do 2 (20 diém), cap do 3 (10 diém)
Cau 2 kiém tra kién thirc noi dung 3, cép do 3 (10 diém)

Cau 3 kiém tra kién thtrc noi dung 4, clp @6 3 (10 diém)

Céc chit viét tit: SL: Sé luong cau hoi; TG: thoi gian cho mbi cdu hoi; D: diém sb cho m&i cau hoi (Thang diém 100).
- Dé thi gobm 25 cfu trac nghiém va 3 cau tu luén.

Ha Néi, ngay 9 thang 7 nam 2014

Chi nhiém Khoa

PGS.TS.Hoang Van Hai

Noi dung | % Cipdd 1l Chp dd 2 Cipdd3 Cap d6 4
(Tai hién-Biet) (Tai tao-Hieu+Ap dung) (Lap luan-Phin tich va danh gia) (Sang tao)
Tric nghiém Ty ludn Tric nghiém Tw luiin Tric nghiém Tu luidn Tric nghiém Tu luin
SLITGIP |SL|TG|P|SL| TG |P |SL|TG|DP | SL | TG | P SL| TG | P |SL|TG |P |SL | TG | D
1 10 | § 1 2
11 30 1| 20|20 1 15 10
11} 40 | 10| 1 2 5 11,52 1 15 10
v 20 5 115] 2 1 10 | 10
Tong 100 15| 15 | 30 101 15 |20 2 40 | 30
pi¢m | 100 30 20 20 30
Thoi gian | 90 15 35 40
. Ghi chu:
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